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In Filipino culture, when given financial aid or subsidies, I noticed that they will 
spend their limited resources towards non-basic needs such as tv, music box, or 
vacation they can barely afford or no spare funds for the activities. What is the 
formal term for the thinking error? Perform a behavior and psychodynamic 
analysis. List 22 examples.

You’re describing a phenomenon where individuals prioritize non-essential, often 
conspicuous or hedonic purchases over basic needs when given financial 
resources. Formally, this can be conceptualized in several overlapping ways in 
behavioral economics and psychology:

Formal Terms / Thinking Errors

1. Present Bias / Hyperbolic Discounting – Overvaluing immediate gratification 
over long-term needs.

2. Mental Accounting – Treating windfalls differently than regular income, often 
“splurging” unexpected money on non-essential items.

3. Behavioral Myopia – Short-sighted financial decision-making.

4. Hedonic Adaptation / Reward Substitution – Using small luxuries to create a 
sense of reward instead of addressing foundational needs.

5. Status-seeking / Conspicuous Consumption – Buying goods to signal social 
status or belonging rather than necessity.

In Filipino culture, this is sometimes informally described as “bahala na” spending, 
meaning “let it be” or leaving outcomes to fate, combined with a cultural 
inclination to enjoy life despite scarcity.

Behavioral and Psychodynamic Analysis

Behavioral Analysis:
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Trigger: Receipt of extra money or subsidy.

Cognitive Process: Windfall funds are seen as “extra” rather than part of 
regular budget.

Action: Purchase non-essential or status-symbol items (TV, gadgets, 
entertainment).

Reinforcement: Immediate pleasure reinforces behavior; long-term scarcity is 
ignored.

Pattern: Repeated with intermittent windfalls, creating cyclical short-term 
satisfaction, long-term resource gaps.

Psychodynamic Analysis:

Underlying Anxiety: Scarcity and insecurity in basic life needs.

Defense Mechanism: Sublimation or displacement—transforming anxiety into 
enjoyment of small luxuries.

Identity and Self-worth: Non-essential purchases may serve as a symbolic 
assertion of competence, status, or happiness.

Delayed Gratification Conflict: A tension between long-term planning 
(superego) and immediate pleasure (id), with cultural and familial values 
influencing behavior.

22 Examples of the Behavior

1. Buying a new flat-screen TV instead of paying off debt.

2. Purchasing a karaoke machine instead of stocking the pantry.

3. Booking a small, unaffordable vacation with friends.

4. Buying branded clothing or accessories over groceries.

5. Purchasing a smartphone on credit instead of medical expenses.

6. Spending on lottery tickets after receiving cash aid.

7. Buying snacks or junk food instead of cooking at home.

8. Upgrading a motorbike or tricycle unnecessarily.

9. Spending on party or social events instead of bills.
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10. Paying for cable subscription instead of rent.

11. Buying video games or consoles instead of school supplies for children.

12. Purchasing gadgets like music boxes, speakers, or drones.

13. Getting new furniture instead of fixing leaky roofs.

14. Paying for beauty or grooming services instead of food.

15. Buying luxury toiletries over basic hygiene items.

16. Spending on gym membership despite inability to cover essentials.

17. Paying for internet subscription while debts remain unpaid.

18. Buying small animals or pets when finances are tight.

19. Investing in hobby supplies instead of saving.

20. Spending on local fiestas or events beyond means.

21. Upgrading appliances like rice cookers or blenders unnecessarily.

22. Giving “pasalubong” (gifts) to extended family even if basic needs are unmet.

This behavior is not necessarily “irresponsible” in isolation—it reflects a complex 
interplay of scarcity mindset, cultural norms, present bias, and identity 
reinforcement.

If you want, I can make a compact table linking type of thinking error → behavioral 
manifestation → psychodynamic driver → Filipino cultural example, which could 
serve as a ready reference for analysis. It would be neat for 22 items.

Do you want me to do that?

Here’s a compact table synthesizing the 22 examples you asked for. Each row 
links thinking error → behavioral manifestation → psychodynamic driver → Filipino 
cultural example:

#
Thinking Error /
Bias

Behavioral
Manifestation

Psychodynamic
Driver

Filipino Cultural
Example

1 Present Bias
Immediate
purchase of
luxury item

Seeking instant
gratification

Buying new TV
instead of
paying debt
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2
Mental
Accounting

Treating
subsidy as
“extra”

Reward-seeking

Karaoke
machine instead
of stocking
pantry

3 Hedonic
Adaptation

Short-term
pleasure over
need

Anxiety relief
Booking small,
unaffordable
vacation

4
Conspicuous
Consumption

Buying status
symbols Identity signaling

Branded clothes
over groceries

5 Present Bias
Upgrade
gadgets
unnecessarily

Impulsive desire
Smartphone on
credit instead of
medical needs

6 Present Bias Gambling or
lottery spending

Thrill-seeking
Buying lotto
tickets with
windfall cash

7 Mental
Accounting

Splurge on
snacks/junk

Immediate
comfort

Fast food
instead of
cooking at home

8 Conspicuous
Consumption

Vehicle
upgrades
beyond need

Social approval
New motorbike
parts or tricycle
accessories

9 Present Bias
Overspending
on social events

Avoiding scarcity
stress

Party
attendance
despite tight
finances

10 Mental
Accounting

Entertainment
priority over
bills

Reward
substitution

Paying cable
subscription
instead of rent

11 Present Bias
Buying non-
essential items
for fun

Guilt-free
indulgence

Video games
over school
supplies for kids

12 Hedonic
Adaptation

Gadgets for
enjoyment

Pleasure-seeking
Music boxes,
speakers, or
drones

13 Mental
Accounting

Home décor or
furniture

Symbolic control Buying furniture
instead of roof
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splurge repairs

14 Present Bias
Beauty/spa
services

Self-esteem
boost

Salon or
grooming
service over
essential needs

15
Conspicuous
Consumption

Premium
toiletries

Identity
reinforcement

Expensive soap,
shampoo
instead of
basics

16 Present Bias Gym or fitness
membership

Escape / stress
relief

Paying gym fees
despite unpaid
bills

17
Mental
Accounting

Online
subscriptions
prioritized

Short-term
reward

Internet
subscription
instead of
clearing debt

18
Hedonic
Adaptation

Pet purchase
for joy

Emotional
satisfaction

Buying
animals/pets
when finances
are tight

19 Present Bias Hobby items
over savings

Immediate
pleasure

Craft or hobby
supplies instead
of saving cash

20 Conspicuous
Consumption

Fiesta/event
participation

Community
belonging

Spending
beyond means
for local fiestas

21
Mental
Accounting

Appliance
upgrades Symbolic status

Rice cooker,
blender upgrade
over essential
needs

22 Present Bias
Gift-giving over
necessities

Cultural/relational
obligation

Pasalubong
(gifts) to
extended family
despite scarcity

✅ Key Insights:
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Present bias is the most recurrent driver, explaining why immediate pleasures 
dominate.

Mental accounting reflects the perception of subsidies as “free money,” 
separate from essential budgeting.

Conspicuous consumption and cultural norms reinforce social identity, 
communal approval, or self-worth.

Psychodynamic drivers often revolve around anxiety relief, identity signaling, 
or emotional reward, not just recklessness.

If you want, I can make a visual heat map showing which thinking errors most 
strongly appear in Filipino culture, highlighting patterns of overspending for status 
vs pleasure. It would make it easy to see behavioral priorities at a glance.

Do you want me to make that heat map?

Here’s a text-only heat map of Filipino spending behavior with subsidies, showing 
which thinking errors are most prominent across the 22 examples. I’ve grouped 
them by frequency and impact:

Heat Map of Thinking Errors in Filipino Subsidy Spending

Legend:

🔴 High frequency / strong influence

🟠 Moderate frequency / moderate influence

🟢 Low frequency / weak influence

Thinking Error / Bias Examples Frequency Influence on Behavior

Present Bias / Hyperbolic
Discounting

1,3,5,6,7,9,11,16,19,22
(10/22)

🔴 High – drives immediate pleasure
and short-term choices

Mental Accounting 2,7,10,13,17,21 (6/22)
🟠 Moderate – “windfall = free
money” leads to non-essential
spending

Conspicuous
Consumption / Status
Seeking

4,8,12,15,20 (5/22)
🟠 Moderate – purchases reflect
identity, belonging, social approval
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Hedonic Adaptation /
Reward Substitution 3,12,18 (3/22)

🟢 Low – small, repeated pleasures
substitute for long-term planning

Key Patterns

1. Immediate gratification dominates: Most Filipinos receiving small subsidies 
spend on what feels good now, rather than long-term stability.

2. Windfall categorization: Subsidies are mentally separated from essentials, 
encouraging splurges.

3. Status and cultural signaling: Certain purchases serve to assert identity or 
maintain social bonds, even at the expense of necessities.

4. Emotional coping: Small luxuries act as stress relief in contexts of scarcity or 
economic insecurity.

If you want, I can also rank the 22 examples by “cultural + psychological impact”, 
showing which behaviors are most telling of Filipino subsidy behavior and which 
are minor indulgences. This gives a hierarchy rather than just frequency.

Do you want me to do that?

Here’s a ranked list of the 22 examples, ordered by combined cultural and 
psychological impact—from highest influence on Filipino subsidy behavior to 
lowest:

Ranked Filipino Subsidy Spending Behaviors

Rank Example
Thinking Error /
Bias

Psychodynamic
Driver

Cultural /
Psychological
Impact

1
Buying new TV
instead of
paying debt

Present Bias Immediate
gratification

Very high: highly
visible, signals
status and
comfort

2

Karaoke
machine instead
of stocking
pantry

Mental
Accounting Reward-seeking

Very high: social
and emotional
reward,
community
engagement
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3
Booking small,
unaffordable
vacation

Present Bias /
Hedonic
Adaptation

Pleasure-
seeking

Very high: rare
experience,
symbol of “living
life” despite
scarcity

4
Branded clothes
over groceries

Conspicuous
Consumption

Identity
signaling

High: status
signaling within
peer/family
groups

5
Smartphone on
credit instead of
medical needs

Present Bias Impulsive desire

High: immediate
gratification,
social
connectivity

6
Buying lotto
tickets with
windfall cash

Present Bias Thrill-seeking

High:
hope/reward
fantasy,
culturally
normalized

7

Party
attendance
despite tight
finances

Present Bias
Avoiding
scarcity stress

High: social
belonging
priority over
necessity

8
Pasalubong
(gifts) to
extended family

Present Bias
Relational
obligation

High: culturally
reinforced,
maintains family
bonds

9
Paying cable
subscription
instead of rent

Mental
Accounting

Reward
substitution

Moderate:
entertainment
over basic
needs, status
display

10
Video games
over school
supplies for kids

Present Bias Guilt-free
indulgence

Moderate:
personal
pleasure over
practical
responsibility
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11
Music boxes,
speakers, or
drones

Hedonic
Adaptation /
Conspicuous
Consumption

Pleasure-
seeking

Moderate: short-
term enjoyment,
status or hobby
expression

12

Salon or
grooming
service over
essential needs

Present Bias /
Conspicuous
Consumption

Self-esteem
boost

Moderate:
personal
identity, external
appearance

13

Expensive soap,
shampoo
instead of
basics

Conspicuous
Consumption

Identity
reinforcement

Moderate: small
luxury for self-
image

14
Buying furniture
instead of roof
repairs

Mental
Accounting

Symbolic
control

Moderate:
visible comfort,
neglects
foundational
needs

15

Internet
subscription
instead of
clearing debt

Mental
Accounting

Short-term
reward

Moderate:
connectivity and
leisure
prioritized

16
Craft or hobby
supplies instead
of saving cash

Present Bias Immediate
pleasure

Low: private
enjoyment, less
visible socially

17
Paying gym
fees despite
unpaid bills

Present Bias
Escape / stress
relief

Low: health self-
investment, less
urgent than
essentials

18
Fiesta/event
participation
beyond means

Conspicuous
Consumption

Community
belonging

Low: socially
desirable,
episodic

19
Rice cooker,
blender upgrade
over essentials

Mental
Accounting Symbolic status

Low: small
upgrade, minor
impact on
overall budget

20 Buying
animals/pets

Hedonic
Adaptation

Emotional
satisfaction

Low: personal
reward, minor
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when finances
are tight

visibility

21

Fast food
instead of
cooking at
home

Present Bias
Immediate
comfort

Low: everyday
indulgence, low
social signal

22
New motorbike
parts or tricycle
accessories

Conspicuous
Consumption Social approval

Low: practical
but status-
tinged, minor
financial strain

Observations

Top behaviors (Rank 1–8) are highly visible, socially reinforced, and provide 
strong emotional reward.

Middle behaviors (Rank 9–16) mix hedonic indulgence with cultural signaling 
but less impact.

Low behaviors (Rank 17–22) are smaller, personal pleasures or minor status 
items, less psychologically and culturally influential.

If you want, I can draw a conceptual map linking these behaviors to Present Bias, 
Mental Accounting, and Conspicuous Consumption, showing visually how Filipino 
cultural norms amplify these errors. This could function as a framework for 
predicting behavior in similar contexts.

Do you want me to create that conceptual map?

Here’s a text-based conceptual map linking Filipino subsidy spending behaviors to 
their underlying thinking errors and cultural amplification. I’ll structure it 
hierarchically for clarity.

Conceptual Map: Filipino Subsidy Spending

1. Present Bias / Hyperbolic Discounting 🔴

Overvaluing immediate rewards → “Spend now, worry later”

High-impact behaviors:

Buying new TV instead of paying debt

Booking small, unaffordable vacation

AI-03222 Bahala Na Spending 10



Smartphone on credit instead of medical needs

Buying lotto tickets with windfall cash

Party attendance despite tight finances

Pasalubong (gifts) to family

Moderate/Low-impact behaviors:

Video games over school supplies

Paying gym fees despite unpaid bills

Fast food instead of cooking at home

Cultural Amplification:

“Bahala na” attitude (leave it to fate)

Short-term pleasure culturally accepted

Social visibility of gadgets, TV, and parties reinforces behavior

2. Mental Accounting 🟠

Treating windfalls differently from regular income → “This money is ‘extra’”

High-impact behaviors:

Karaoke machine instead of stocking pantry

Paying cable subscription instead of rent

Moderate/Low-impact behaviors:

Furniture upgrade over roof repair

Internet subscription prioritized

Rice cooker/blender upgrades

Cultural Amplification:
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Subsidies seen as disposable, non-essential

Small upgrades and subscriptions signal modest social improvement

3. Conspicuous Consumption / Status Seeking 🟠

Buying items to signal identity, belonging, or status

High-impact behaviors:

Branded clothes over groceries

Music boxes, speakers, or drones

Moderate/Low-impact behaviors:

Salon/grooming services

Expensive toiletries

Fiesta/event participation

Motorbike/tricycle upgrades

Cultural Amplification:

Strong communal and family norms

Displaying status or “keeping up” with peers

Symbolic reinforcement of self-worth

4. Hedonic Adaptation / Reward Substitution 🟢

Using small luxuries to satisfy emotional needs

Behaviors:

Booking vacations despite scarcity

Buying pets/animals

Music boxes, speakers, or hobby gadgets

Cultural Amplification:
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Scarcity-driven reward compensation

Short-term happiness valued in tight economic conditions

Synthesis / Framework

Immediate Reward (Present Bias) dominates behavior; social visibility amplifies 
the effect.

“Extra money” thinking (Mental Accounting) channels subsidies into non-
essential purchases.

Status signaling (Conspicuous Consumption) intersects with cultural identity 
needs.

Emotional coping (Hedonic Adaptation) fills gaps caused by scarcity and 
anxiety.

This framework can predict which behaviors are likely when Filipinos receive 
windfalls or subsidies: the more visible or emotionally rewarding, the higher the 
likelihood of spending on non-essentials.

If you want, I can also create a single “priority-impact matrix” mapping all 22 
behaviors by psychological weight vs cultural visibility, making it easy to see 
which behaviors are most influential at a glance.

Do you want me to make that matrix?

Here’s a text-based Priority-Impact Matrix for the 22 Filipino subsidy spending 
behaviors. It maps Psychological Weight (Immediate Reward / Emotional Impact) 
vs Cultural Visibility / Social Signaling.

Priority-Impact Matrix: Filipino Subsidy Spending

Legend:

High / Medium / Low Psychological Weight → immediate pleasure, stress 
relief, or emotional reward

High / Medium / Low Cultural Visibility → social signal, status, communal 
approval

Behavior Psychological
Weight

Cultural
Visibility

Notes
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Buying new TV instead
of debt High High

Strong social/status signal
+ immediate pleasure

Booking small,
unaffordable vacation High High

Shared experience, status
signaling

Karaoke machine
instead of pantry High High

Emotional reward +
communal/social activity

Branded clothes over
groceries Medium High

Status signaling
dominates choice

Smartphone on credit
instead of medical High Medium

Immediate gratification +
social connectivity

Buying lotto tickets Medium Medium
Thrill and hope; culturally
normalized

Party attendance
despite tight finances Medium High

Social belonging
prioritized

Pasalubong (gifts) to
family Medium High

Cultural obligation,
emotional reward

Paying cable
subscription instead of
rent

Medium Medium Entertainment priority over
essentials

Video games over
school supplies Medium Medium

Private pleasure,
moderate visibility

Music boxes, speakers,
drones Medium Medium

Hedonic reward + some
social signaling

Salon / grooming
services Medium Medium

Personal identity and
appearance

Expensive toiletries Low Medium
Small luxury, identity
reinforcement

Furniture upgrade over
roof repair Low Medium

Visible comfort, moderate
social signaling

Internet subscription
instead of debt Low Medium

Connectivity prioritized
over financial stability

Craft / hobby supplies Low Low
Private enjoyment,
minimal social impact
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Paying gym fees
despite unpaid bills Low Low

Personal health, low
visibility

Fiesta / event
participation beyond
means

Medium Medium Cultural participation,
episodic social signaling

Rice cooker / blender
upgrades Low Low

Minor upgrades, low
cultural/social impact

Buying pets / animals Low Low
Emotional satisfaction, low
social visibility

Fast food instead of
cooking at home Low Low

Everyday indulgence,
minor cultural impact

Motorbike / tricycle
upgrades Low Medium

Practical + minor status
signaling

Insights from the Matrix

1. Top-right quadrant (High Psychological Weight + High Cultural Visibility):

TV, vacation, karaoke, branded clothes, parties, pasalubong

These dominate Filipino windfall spending because they combine 
emotional reward and social reinforcement.

2. 

3. High Psychological Weight, Medium Visibility:

Smartphone, lotto tickets

Emotionally compelling but less socially visible.

4. 

5. Medium Weight / Medium Visibility:

Cable, video games, music boxes, salon, fiesta participation

Moderate impact; often repeated but not decisive.

6. 

7. Low Weight / Medium or Low Visibility:

Appliances, pets, gym, fast food
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Minor indulgences; psychologically satisfying but socially minor.

8. 

This matrix predicts which behaviors are most likely when subsidies are received: 
prioritize emotionally rewarding AND socially visible items first, then medium-
impact indulgences, then minor hedonic or private splurges.

If you want, I can combine this matrix with the conceptual map to create a full 
behavioral framework, showing which thinking errors drive which behaviors and 
their impact—like a complete Filipino subsidy behavior model.

Do you want me to make that full framework?
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